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i1) Part A is compulsory, which carries 25 marks. In Part A, Answer all questions.
ii1) In Part B, Answer any one question from each unit. Each question carries 10
marks and may have a, b as sub questions.

PART A

"‘Desfcrrbe the charactenstlcs of rural market in Ind1a
Explain the rural consumer lifestyle with suitable example. [
What are the 4As of Rural Marketing Mix? [5]
Explain the significance of band loyalty in rural market. [
Describe Agricultural Co-operative Marketing and e-rural marketing. [
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2. leferentlate between rural marketlng and urban marketmg and ‘identify the
parameters differenting urban and rural market. [10]
OR
3. Differentiate the consumer behaviour between rural market and urban market with

suitable examples [lO]

discuss the role of rural matketing consulting agencies in market research.  © [10]"°
OR
5.a)  What are the factors that influence rural consumers during purchase of products?
b)  Describe the sources of information for rural market research. [5+5]

;j'rurdl _;arketlng _';. .
7. erte a detalled note on the steps mvolved in New Product Development process
with a suitable real-world example. [10]

8.a)  Differentiate between Regional Brands and National Brands.

b) Brlef on brand loyalty in rural market

10.a) Describe the impact Information Technology has on Rural Development.
b) Describe the concept of social marketing, agricultural marketing. [5+5]
OR
Explain‘the role of Corporate Social Respons1b111ty iiRural Marketiig. 7
::-._D]SCUQ"? the 1mpact of orgamzed tural ‘marketing on Indraﬂ reta1l markcts s
' -2200000---

:?'.__VVhat aré, the sources and methods of data collection for----rural market reqearch and o

Explain. the objectives behlnd New. Product launch and dlscuss the addmonal Ps in.. .

' b) Examme the 1mpact of brandlng on rural markets. " [6+4]




